THE IMPACT OF TRAVEL

ON WYOMING’S ECONOMY
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2013 TRAVEL-GENERATED IMPACTS

(Year to year comparison: 2013 to 2012 Travel Impacts)

9.07 Million Overnight Visitors N4.6%

$3.18 Billion Direct Expenditures

_ $143 Million in State & Local Taxes M1.4%

iii 30,860 jobs supported N1.2%

Each Wyoming household would pay $540 more in taxes without the

A2.9%

tax revenue generated by tourism industry in Wyoming. I
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BY THE NUMBERS

(Based on 2013)

$3.2 Billion:
Economic output
generated by
domestic and
international
visitors.

30,860: Jobs
supported by the
travel expenditures.

$786 Million wages
shared by Wyoming
workers directly

employed by travel.

$143 Million: Tax
revenue generated
by travel spending
for state and local
governments.

3.9%: Percentage
of Wyoming’s
domestic product
(GDP) attributed to
travel and tourism.

(M30%)

12% of all Wyoming
jobs depend upon
travel and tourism.

M%)

$786 Million

2006 2007 2008 2009 2010 2011 2012 2013 Air Transportation
Bl sas Mo
TRAVEL  piReing oot
MARKETING PROMOTION INCREASED
PRODUCT RESEARCH fA VISITOR TRIPS
& PROMOTION ~ STSRNeTMEDIA ¥ -
$12.5 million BRANDING PADIO i ‘ 9.07 TI”IOI‘]
(WOT Budget) P 4.6%
TRAVEL
PROMOTION'’S
IRTUOUS
CYCLE
JOBS & EARNINGS ADDITIONAL
30860 o 4 ‘ VISITOR SPENDING
N1.2% : : $3.2 Billion

N2.6%

‘ .
-

3%

Source: Dean Runyan & Associates, Strategic Marketing & Research (Visitor Profile 2013), State of Wyoming Economic Analysis Division’s Wyoming Insight Report (January 2014)




BRAND USA ($200 million)
« Create awareness about the U.S. « Emerging Markets: China, India & Brazil
* Position U.S. as destination of choice *« Competitors: Canada, Mexico & other international

« Primary Markets: U.K., Japan, Canada, Mexico, Germany, destinations
France & South Korea

WYOMING OFFICE OF TOURISM ($12.5 million)

* Create awareness about Wyoming as a vacation Omaha, Portland, Denver and Salt Lake City
destination « Primary International markets: Japan, Australia/
* Provide compelling content to entice consum- New Zealand, United Kingdom.
ers to make Wyoming their destination of choice  « Competitors: Nearby Rocky Mountain States
* Primary domestic markets: Chicago, Minne-  (MT, CO, ID etc.) & other U.S. destinations
apolis, Milwaukee, St. Louis, Kansas City,

VISITOR TRAVELS TO WYOMING

TAX REVENUES ($143 million)

Provides revenues for access and e Provides revenues to local governments
infrastructure development « Provides revenues to state governments
Strengthens industry relationships with « Provides tax relief for Wyoming residents

state

Source: Dean Runyan & Associates, US Department of Budget and Audit, US Travel Association



